2T F AT LR G S B R

97 £ 10 7 17 p > 97 BER% | P H | S puis K206

97 £ 10 * 29 p - % 231 AARKFFFLAER A

97 & 11 " 26 p > & FiH

103 & 120 12 70103 $ERF | $HF 2 iR L6 (35 7)
103 # 12 * 24 P ’i’}i}(;??.‘r_%:@ ﬁ gf;: 275 :Kg;}c%ﬁ

103 & 12 730 p » b7

104 #2 9 » 30 |2 *\*iﬁgﬂf}t%i Ei g:): 279 :"\'g;i"fﬁ

109 # 4 % 30 p - 108 #&eps 2 £ % 2:i‘f;~f72“€€if'%ﬂii@
109 & 6 7 24 p o heRFFEF LR §F 312 X g% B

109 # 9 % 7 p > EfH

MGEFEERF AT T &R F AP T4

-~ FFRRPAENRKTEFPH TSI 2 Finn 2 78 X afuit €&
2RGFEHERTVIYPI 3y THT R

(-) ~ BT 5§

(=) ®v &3F

(Z) 2 AEFH B

(z) &2 2T TR

() 288 &b § 2R

(=) * #H5 5

(=) @hv g

S NRMAEB 2 BB 033 TS0 &

(— ) Journal of Hospitality & Tourism Research

(= ) Journal of Foodservice Business Research

(=) Journal of Travel & Tourism Marketing

(= ) Tourism Analysis

(Z ) Asia Pacific Journal of Tourism Research

(= ) Toursim & Hospitality Research

(= ) Journal of Vacation Marketing

() Journal of Convention & Event Tourism

(1 ) Journal of Hospitality and Leisure Marketing

(+)% 25 2|



